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Armed with modern technology and
sound management, we have successfully created a number of
quality products to cater to the consumers’ tastes and demands.
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Chairman’s Statement

Looking back at 2020, the global economy was hit hard by the
COVID-19 pandemic and economic activities in all key regions saw
a sharp decline as a result. Consumption largely stagnated and
the supply of some commodities was off-balance for a short while
during the year due to transport interruptions caused by various
lockdowns and containment measures. Almost all major economies
around the world, including the US, the European Union, the PRC,
Asia, and Central and South America, were seriously affected.
Global economic growth was also dealt a blow by the pandemic
and economic activities were sluggish, adding much uncertainty to
the overall economic environment. Vietnam, the Group's largest
market, imposed rather stringent entry restrictions on foreigners and
managed to bring the pandemic under effective control. However, its
main trading partners were still adversely affected by the pandemic,
and its economic growth slowed as a result. Nevertheless, Vietnam
managed to achieve a positive Gross domestic product (GDP) growth
of 2.91% for 2020, which was a relatively impressive economic
performance when compared with other countries. The overall
economic development of Vietnam is expected to remain in a positive
and upward trend.

In terms of the financials for the year, the Group’s revenue amounted
to approximately US$360,741,000, an increase of approximately
US$2,884,000, or around 0.8%, against last year. Despite the sales of
MSG, hydrochloric acid and soda falling due to weaker demand and
intensified market competition, the performance of modified starch,
maltose, fertilisers and feed products, and the trading of distribution
products and coffee beans in the PRC rose significantly. Moreover, the
gross profit for the year amounted to approximately US$72,556,000,
a growth of 9.0% from last year, and gross profit margin was 20.1%.
The increase in gross profit was primarily due to greater demand for
and the increase in selling prices of modified starch, maltose, and
fertilisers and feed products. Net profit for the year increased by
approximately US$1,092,000 to approximately US$16,677,000, when
compared with last year, and net profit margin was 4.6%. The loss
provision for goodwill and assets of some of the Group's affiliated
companies also affected the net profit of the year during the year.
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Chairman’s Statement

The performance of the Group’s major geographic markets and
segments varied in accordance with the demand for products and
the degree of competition in different markets. In Vietnam, the
performance of various products including MSG, modified starch and
feed products improved alongside the increasing market demand,
benefiting from stable product quality, strong brand influence
and the support of well-established sales channels. However, the
selling prices and sales volume and thus the revenue of seasonings,
maltose, hydrochloric acid and soda of specialty chemicals and feed
products dropped due to the COVID-19 pandemic, weaker demand
and price competition in the market. Therefore, the Group’s revenue
from Vietnam decreased by 4.0% year-on-year during the period.
In the PRC market, products such as MSG, seasonings and starch,
which were impacted by the pandemic, limitations on product
transportation and weaker demand, recorded a decrease in sales
volume, hence the Group's performance in those segments faced a
downturn compared with last year. However, revenue from trading
of distribution products, bulk food ingredients and coffee beans
increased remarkably year-on-year, owing to segmentation of sales
regions and stronger sales channels. The overall revenue of the PRC
market recorded a growth of around 7.7% compared with 2019. The
recovery of the Japanese economy was relatively slow. The COVID-19
pandemic, coupled with price competition, dragged down the sales
volume of the Group’s MSG, modified starch and feed products in
Japan. As a result, the Group’s performance in this market decreased
by around 5.6% year-on-year. As for the ASEAN market, the sales
volume of its main products including MSG, modified starch and
fertilisers dropped due to weaker market demand, and as a result
revenue from the market fell by 2.8% year-on-year. In the US, as sales
jumped significantly due to the Group’s effort in promoting modified
starch and maltose products as well as exploring new markets and
new customers, the performance of its US operation increased by
approximately 24.9%.
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The Group's major products are MSG and seasonings. Although
operations and sales remained stable in Vietnam, the PRC and other
overseas markets were impacted by the COVID-19 pandemic and
international market competition, hence the overall revenue declined
by around 0.6% against 2019. With regard to another of the Group’s
key product categories; modified starch products, the supply and
price of its main raw material, cassava, stabilised when compared
with last year and its products with new specifications were also
launched during the period. The demand for modified starch products
was lower in Japan and the ASEAN market, but the product recorded
stable growth in Vietnam, the US and the PRC. Therefore, the sales
and revenue of modified starch increased overall. Maltose was
another key starch product of the Group that also benefited from the
stable price and supply of raw materials and the introduction of high
value-added products, boosting the sales volume during the vyear.
In particular, maltose achieved satisfactory sales growth in the US,
and therefore, revenue from starch products and maltose increased
by approximately 7.5% against last year. Observing the market
potential and bright development prospects of these products, the
Group is working hard on the development of these products and
their variants, hoping to offer more diverse and high value-added
products. As for hydrochloric acid and soda products within the
specialty chemicals segment, industries related to these products,
including the iron and steel, electroplating and chitin sectors, were
seriously impacted by the pandemic and demand decreased sharply.
Hydrochloric acid and soda also recorded lower selling prices and
sales volumes due to market competition, and revenue of these
products dropped markedly during the year. Overall revenue of
specialty chemicals decreased significantly by 23.7% year-on-year.
With regard to the Group’s fertilisers and feed products, although
overall demand for fertilisers and feed products was weakened due
to climate change and the outbreak of the pandemic, overall sales of
fertilisers and feed products increased by around 2.4% year-on-year
as a result of the acquisition of new customers and the improvement
of product structure. With regard to trading of distribution products
in the PRC, including bulk food ingredients and coffee beans,
performance surged notably and recorded growth of 67.8% year-on-
year, primarily due to the Group’s strategy to strengthen the product
mix and sales network.
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Chairman’s Statement

Looking ahead to 2021, we realize that the Group's operations will
continue to encounter uncertainties in the business environment. In
particular, the possible shortage of local raw materials in Vietnam,
the rising prices of raw material in the international markets, the
price competition of various products, weaker demand due to the
pandemic, the inflation risk and the rising international shipping
costs are all concerns. In this regard, the Group will continue to strive
to secure major sources of raw materials and alternative sources
to stabilise production costs and hasten the development of new
products and the pace of entering strategic alliances. In doing so, we
will be able to strengthen and effectively execute our sales strategies
as Vietnam further opens its market and its economy continues to
grow at a steady pace. We will also have more opportunities to
expand our different businesses and markets elsewhere.

In addition, we have seen that the Vietnamese economy achieved
growth amid adversity under the pandemic, and with the signing
of trade agreements such as EVFTA, UKVFTA and RCEP, with the
EU, UK and different countries in the region, there are tremendous
development opportunities on offer. Well-positioned to tap into
the strong potential in that market, the Group will remain prudent
yet optimistic. We will expedite investment in the development and
connection of new products and new markets in order to enhance
our brand influence. By more effectively using our channel resources,
we can more flexibly and dynamically operate the business, with
the aim of capturing opportunities and coping with the rapidly
evolving business environment. Building on its current solid business
foundation, the Group believes that its businesses will continue to
advance along the right development track. All members of the
Group are well aware of the opportunities and responsibilities in the
changing business environment, and they will therefore pragmatically
and diligently execute the Group’s planned operational strategies
with an open mind and proactive approach, and thereby develop and
achieve breakthroughs in our operations and results.

By Order of the Board

Yang Tou-Hsiung
Chairman

23 March 2021

2201 F - RMBEENERTEELNER
LIRS B O B A R E R
AN BERTHERHEEREA SEHERR
TS REHRT X BEMSRAERBE -
BEFREARAERESHREZSETEER
O BEHERANREE -FERIL £EE&RE
BENERETRHREAERHMLUZEEEN
Ao MEBRFEMBRBBEND - WML
THRASEARTSREENREMRT &
fEM BB R HE R BRICERKSERS
ERBEHEATIE-

S—rFE EMERUENRERARERYD
B WH2020FHENE BEREIY S EE
5JEVFTANUKVFTAERCEPE E SR E  ILTEHA
BEEREANEREZ -FIt @HFEEBED
M SEERNESEELENEE MR
WERAMERFTHIGNEREEL ERIE
AGmEWE SRABERER RALE BN
HE)t UEERERERRESCHNEER
BRI £EEEGE EEANSEERT %
BREEARIENAAERE ERZENL
ERET SE2ENEFUIBZINERNE
BURFIEEZERE Mg UMARBEIRNL
B BETEEMATEERBRAZSEEE
RIS UAEENEERAKLE T REBEAMNE
B B 8% R o

AESR

8
>

ClE
e
L EEY
2021%3H23H

Annual Report 2020 £ R



